Transport, Health and Education working together in Partnership – A School Travel Case Study

	‘Walking Together’ - West Midlands Walk to School Week Campaign

18-22 May 2009

	 


In early 2008 the West Midlands network of School Travel Advisers decided to work together to deliver a first ever regional Walk to School Week campaign branded ‘Walking Together’ and running from 18th to 22nd of May 2009. Led by Birmingham’s school travel team and coordinated by Beccy Marston the Sustainable Strategy Development Officer, Karen Saunders Senior Public Health Manager at Department of Health was invited to join the group. The campaign strongly supports the national child obesity agenda and the Change4Life initiative. Additional funding from the Department of Health and the Met authority regional TravelWise fund has been secured. The Department of Health also enabled School Travel Advisers to benefit from a tailored social marketing training course. 
The Central Office for Information West Midlands also offered their help and suggested the idea of working with Guide Dogs for The Blind (GDFB) which received widespread support. As the delivery of the Walk to School campaign also involves road safety teams, road safety officers also became involved in the planning and preparation of the campaign along with representatives from Centro and Healthy Schools. 
Annie Harris of COI said:
“COI will be working to support School Travel Advisers and Guide Dogs for the Blind to help bring together key messages from across government departments, including road safety, fitness, and reduction in carbon emissions.  It appears that we have a marriage made in heaven!”  

All 14 Local authorities are involved and some 1,657 schools across the West Midlands region will take part – reaching over 430,000 pupils!  GDFB are supplying primary and secondary school resource packs containing lesson plans and interactive activities to all participating schools whilst School Travel Advisers and Road Safety colleagues have worked on the development of walk to school activity booklets for the children, stickers, posters, and parent leaflets closely tying in with GDFB’s own resources.


Schools can optionally decide to sponsor a puppy - with each child being provided with a fundraising envelope to collect walking sponsorship. Should the school as a whole manage to raise £250, they will be able to sponsor a guide dog puppy in training. By doing this schools will receive puppy updates, or 'pupdates', as well as other material over the year. Participating schools will also have the opportunity of a talk by either a speaker, guide dog owner or puppy walker either during the week or throughout the coming year.
During the week a main launch will take place in Birmingham involving local MPs and celebs. A GDFB bus will also be there. Each LA will also hold their own launches too at agreed schools.

COI and GDFTB will help the network arrange press coverage and editorial features. Monitoring is a really important aspect of any campaign so at the end of the week/after half term schools will be asked for comments and the numbers of pupils that walked during the week. For this there will be a number of options including on line survey and an interactive whiteboard tally sheet. Media coverage will also be monitored.
This case study will be updated following the week itself in May.

Sue Davenport of GDFB said:

“This is such an exciting campaign stimulating interest in the the activity of walking with the end goal of fitness whilst raising awareness of the important work of the Guide Dogs for the Blind. It is great to be working with such dedicated people!

Further information

Ray Hughes, Regional School Travel Coordinator, West Midlands
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